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The KOSPI jumped 3.31% from the previous month to
2,096.86 points at the end of November, slightly recovering
the collapse. In the technical aspect, the short-term moving
average line which took an upturn is standing against
declining mid- and long-term ones, which makes investors
hesitate hasty judgement. Meanwhile, increasing trading
volume brings about expectations on a technical rally.
Whether the KOSPI will continue uptrend or not depends on
the strength of rally.

In November, the technical rebound was limited due to
unfavorable issues. The coexistence of expectation and
skepticism with regard to the US-China trade negotiation
and continued stock selling of foreign investors caused by

strong dollar weighed down the domestic stock market. At
the end of November, however, the KOSPI recovered 2,100
points as both foreign investors and institutional investors
got into stock purchasing. Electricity & gas, securities, and
construction sectors were strong, while medical & precision,
textile & apparel, and pharmaceutical sectors were weak.

In December, the direction of the KOSPI seems to be set
in accordance with the US-China trade negotiation result.
Other issues include changes in the monetary policy of the
Fed, international oil prices trend, and European risks such
as Brexit. Meanwhile, solid fundamentals of the domestic
stock market compared with emerging markets may usher
in a stable rally before the end of the year.
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% change of COWAY %change of
Classification
" StockPrice | ve.KOSPl | us.KOSPI200 |  Kosl |  Kosioo
5 Days 3.98 2.06 2.09 1.91 1.88
20 Days 18.25 18.21 18.69 0.04 -0.44
60 Days -14.22 -4.49 -4.65 -9.73 -9.57

The stock price of Coway jumped 11.52% from the previous month to KRW 78,400 at the end of November, nearly
ofsetting the unexpected plunge. This stable rally somewhat calmed down concerns in the stock market and helped
lay a foundation for maintaining stable stock price trend.
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Despite sluggish growth in the domestic health appliance market, Coway has been demonstrating rapid growth in
overseas business centered on Malaysia and US subsidiaries. Particularly, operating margin in overseas business has
almost caught up with that of the domestic rental business, which will lead to better operating performances going
forward. Our commitment to high dividend payout ratio and shareholder-friendly policy even after the change of the
largest ownership will also make a positive efect on the stock price.

During November, the number of shares held by foreigners decreased 319,119 shares, or 0.67%, compared with
the prior month. As of the end of November, they maintained 63.70% ownership. Domestic institutional investors
marked net purchasing of 215,943 shares during the same period.

Changes in Stock Changes in Shares Held by Net Changes in Shares Held by
47,010,746 Shares Price in November Foreigners in November™  Institutional Investors in November

(63.70%)
(as of November 30, 2018)
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Coway News

Coway’s CEO Hae-sun Lee had a special lecture at Ewha
Women’s University

On October 31, Coway’s CEO Hae-sun Lee attended the “CEO’s Special
Lecture” program held at the Ewha & Sinsegye Hall of the Ewha
Women’s University and delivered a special lecture with the theme of
“Entrepreneurship and Response to the Change of Era” to more than 200
students majoring in business administration.

Major lecture contents were the 4th Industrial Revolution & future business,
changes in the global market, and challenging spirit of global innovative
companies. He also shared a variety of corporate innovation cases he had
experienced during his time as the CEO.

Particularly, he emphasized that becoming a core talent in the era of 4th
Industrial Revolution requires great discernment that can perceive what
kinds of technologies and businesses are leading the world.

The CEO said “I hope our students set up more substantial dreams and goals
towards a new era. | will also be proactive in communicating with young
people through diverse lectures and sharing my expertise and experiences
with them.”

Hae-sun Lee, as the CEO of Coway, has played a key role in Coway growing
into Korea’s representative water and air specialty company since October
2016. He has also been serving as the chairman of the Korea Marketing
Association.
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- Equipped with upgraded “i-wave
water-jet system” that ofers six
customized courses

- Eco green system to save power
consumption up to 19.3%

- Space-efciency slim size and
intuitive design

J

Launch the “Style Care Bidet”

On November 5, Coway launched a new bidet (BAS31-A) named “Style Care
Bidet” that ofers six kinds of cleaning courses optimized to users’ physical
conditions.

Differentiated function of this product is driven by Coway’s innovative
technology “i-wave system” that provides optimized cleaning courses by
combining water pressure, air, cleaning scope, and time control functions
with consideration for physical conditions.

Generally, a bidet sprays water straightly and only water pressure control
is available. Coway’s water-jet care function was developed considering
that bidet users have different cleaning habits. This product adopted the
upgraded i-wave system consisting of six customized cleaning courses — basic
cleaning mode, low stimulation mode, nozzle-mobile active move mode, etc.
Existing i-wave system ofered only four courses. Users are able to select any
course they want with a touch.

The three-stage automatic self-sterilization system cleans up waterfow path,
nozzle, and toilet bowl every day and on every use of this product. Users can
check the sterilization process through the LED lamp on the bottom of this
product and stainless-steel nozzle and detachable nozzle tip also ensure high
hygiene and safe maintenance.

The eco green system makes it possible to save power consumption up to
maximum 19.3% compared with existing systems that supply heated water
from water tank.
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Product design is also stylish and efficient. Slim and compact size ensures
higher space efficiency and Indian pink colored operation panel delivers
warm and soft mood. Intuitive button design allows users to easily control
diverse functions.

Yong-joo Park, the head of Marketing HQ, said, “Diferentiated functions and
design of this new product will gain positive responses from consumers. We
will continue to launch new products optimized to usage environment based
on our innovative technologies.”
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Participate in the CIIE (China International Import Expo)

Coway participates in the CIIE (China International Import Expo) held in
Shanghai from Nov. 7 to 10 in order to display its innovative products and
technologies and build a corporate image specialized in water and air. The
CIIE is frst held this year as a state-driven expo.

Coway showcases a total of 22 innovative products at the CIIE — 9 air purifers
to which differentiated air dynamics technology was adopted, 7 water
purifiers that enable customized usage in accordance with water quality
conditions based on RO membrane and nano trap filters, 5 bidets, and a
FWSS.

Particularly, differentiated filter systems that effectively control air quality
with consideration for season, environment, and space will enhance the
image as a company specialized in air care.

The “Multi-Action Air Purifier (AP-1516D)” is expected to gain much
popularity as it demonstrates excellent air quality control function driven by
two outlets on front and top of product which supply clean air. This function
is highly distinguished from other air purifers.

Hae-sun Lee, the CEO, said, “With the aim of cementing ourselves as a
professional company in water and air care, we determined to participate
in the CIIE. We will grow into a global company that contributes to the
improvement of water and air quality worldwide.”
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Initiate an loT-based air care service in connection with
Kakao Home application

Coway initiates a voice recognition air care service in connection with Kakao
Home application on November 8 to further improve user convenience.

This service is introduced to three kinds of air purifiers — Active Action Air
Purifier loCare (AP-0818A), Multi-Action Humidifying Air Purifier loCare
(APMS-1516E), and Dual Power Air Purifer loCare (AP-1515D). It is available
for existing customers as well as new customers.

These products can be controlled by simple voice commands for Kakao
mini speaker. This service makes it possible not just to turn on and turn of
products but also to control air power strength and check indoor air quality.
Available voice recognition statements include “Hey! Kakao. turn on or turn
off air purifier.”, “Raise the Strength of Wind.”, “How is current indoor air
quality?”, etc. This service is also available through the Kakao Home and
Kakao Talk applications for smart phone users.

Se-yong Kim, the head of Product Strategy Division, said, “We have been
taking the lead in developing products and services in connection with
cutting-edge technologies including 10T in a bid to provide customers
with more convenient and efficient living environment. In this regard,
collaboration with the domestic and foreign leading Al platform providers
will continue going forward, thereby giving more chances to experience our
innovative technologies to customers.”
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Coway started diferentiated services in connected with Amazon’s Al platform
“Alexa” in the previous year for the frst time in the U.S. air purifer market,
gaining positive responses. This year in Korea, the advanced service for air
care has been introduced through Naver’s Al platform “Clova” and Google’s
Al speaker “Google Home,” ushering the health appliances business in the
era of innovation.
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INNOVATION
AWARDS

2019

HONOREE

- Four products including CIROO
Tankless Water Purifer and Body
Refresher Water Softener

- Plan to showcase innovative
products and services at the 2019
CES in January 2019

J

Win the “CES Innovation Award” for four consecutive years

Coway won the CES Innovation Awards prior to the world’s largest
electronics exhibition “2019 CES (Consumer Electronics Show)” to be held in
Las Vegas in January 2019. This is fourth consecutive winning since the frst
participation in 2016.

The innovation award was given to four products — CIROO Tankless Water
Purifier (CHO-7300R), CIROO Stand Water Purifier (CHP-5700R), King’s Man
Massage Chair (MC-S01), and Body Refresher Water Softener.

Two water purifiers demonstrate excellent tankless water purification by
adopting the “CIROO 2.0 Filter” with 6 times and 30 times larger filtration
space and purification capacity, respectively, than existing CIROO (Coway
Intensive Reverse Osmaosis) Flter. These products were highly recognized for
innovative technology that realized tankless water purification despite RO
membrane flter.

King’s Man Massage Chair is also an innovative product that oriental
medical science was grafted. Key feature is to give users warm massage on
acupuncture points by capitalizing on the thermal therapy tool developed by
Coway.

Body Refresher Water Softener is a novelty product that integrates water
softener with rain shower system. Hose-embedded product design looks
smart and water-softening concentration can be controlled in accordance
with user conditions and external environment.



Coway plans to showcase its innovative technologies and products at the
2019 CES to be held in Las Vegas from January 8 to 11, 2019.

Hae-sun Lee, the CEO, said, “Our commitment to and eforts for improving
the quality of customers’ life have resulted in winning the award. We will
display innovative products and services aimed at creating values in terms of
water, air, sleep, and beauty at the 2019 CES.”

The CES Innovation Awards, launched in 1976, has highly been recognizing
for the authority on design and quality in the feld of consumer electronics.
Professionals of the CTA (Consumer Technology Association) of the
U.S. evaluate technology, design, and customer value of entries in a
comprehensive manner, and the award is given to products with excellent
scores.
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Launch low level family bed frames

Coway launched low level family bed frames (CFSS-LM01/02G, CFQ-
LM01/02G) which can easily be combined and detached. These products
enable users to redesign beds in accordance with changes in living
environment.

Wider bed built by combining two beds is useful for customers with infants.
The bed can be detached for separate use when they are grown.

Being safe and convenient, the low level bed frame is available for anyone
from infants to adults. The side guard of these products prevent infants from
falling from bed. The cushions on frame head and both sides deliver warm
and cozy feeling. Frames are tightly connected by brackets to minimize
vibration and ensure convenient sleeping environment.

Support bracket on the bottom of frame prevents mattress from pollution,
transformation, humidity, and mold. Also, high-quality EO-grade wooden
frame remains free from harmful substances.

Coway'’s professional hygiene manager Homecare Doctor visits rental
customers to ofer free combination and detachment services once for rental
period. In addition, quarterly 7-stage mattress care service is provided to
customers who add mattress rental contract.

Rental fee of CFSS-LM01/02 and, CFQ-LM01/02G is KRW 25,900 and KRW
27,900 per month (based on KRW 100,000 registration fee and six-year
rental program). Lump-sum prices are KRW 1.7 million and KRW 1.9 million,
respectively. In commemoration of launch, free registration and 10%
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discount on monthly rental fee are provided to super single and queen
combination package rental subscribers.

Se-yong Kim, the head of Product Strategy Division, said, “These products
were launched to deliver family-friendly sleeping environment. We expect
these products to gain popularity from both households with children and
soon-to-be married couples.”
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- As a diferentiated social contribution
program that refects business
features

- Making dongchimi with purifed
water

- Inviting multicultural families to
share Korean traditional foods and

culture
J

Hold the “Dongchimi Festival” for multicultural families

On November 22, a lot of multicultural families and best customers gathered
in the Kintex located in llsan, Gyeonggi-do, to enjoy the “3rd Dongchimi
Festival” hosted by Coway. At the festival, participants made dongchimi with
clean water purifed through Coway'’s high-tech flters and then delivered it
to the marginalized, sharing love with neighbors.

This event was prepared to appreciate the importance of corporate identity
“Korea’s Representative Water Company” and management philosophy
“Going Together.” Dongchimi was donated to both social welfare centers and
Coway employees to thank their eforts for the year. The Dongchimi Festival
is highly recognized as a specialized CSV program which can be promoted
only by Coway.

A total of more than 300 people participated in the festival, including the
CEO Hae-sun Lee, employees, best customers, and multicultural families
supported by the Multicultural Family Support Center of Goyang-si.

Particularly, foreign wives of multicultural families joined making dongchimi
and Korean traditional foods by wearing Hanbok, thereby further
experiencing Korean culture and Coway’s love sharing program.

They made more than 7,000 boxes of dongchimi based on recipe delivered
from the 58th Korea food master Ha-yeon Lee.

Je-ni Choi (age 30, Philippines), a foreign wife participant, said, “I'm very
pleased to frst make Korean traditional foods and also happy to share those
with neighbors.”
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Hae-sun Lee, said, “All our employees felt worth in that a lot of people
including customers and multicultural families joined the festival and
conducted love sharing activities. Going forward, we will continue to fulfill
our corporate responsibility by capitalizing on our unique resources and
diferentiated competitiveness.”
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